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CTV Select Ads

e Focused on carefully selected, trusted
environments || I?_l
- ]  ABC e CBS Local
More control and transparency, without being . CBS « CBS Sports
restricted with scale « CBS News « CNN
e Perfect balance between reach at scale, « CBS Sporis o MLB
premium inventory, and brand safety « CNBC * NBA

* MSNBC * Discovery Channel

* NBC e Disney Channel
* FOX * ESPN
e CNN * Food Network
Ad Formatfs: e CNN Business * HGTV
* Fox News * National Geographic

° 15 & 30 Second Video * BBC America
e QR Code Overlays * Bloomberg TV




Neitwork-Select CTV Bundles

peacock:
NBC/Peacock

Heavy Up Peacock
NBC

Also Included 3 MSNBC

1 CNBC

3 NBC Sports

3 Bravo

& Xumo

3 E!

a Oxygen

3 USA Network

a SYFY

3 Telemundo

O Local NBC

Paramount Networks

Paramount+
CBS
3 CBS News
1 CBS Local
1 CBS Sports
1 CBS Sports Fantasy
3 Pluto TV
a VHI
a MTV
3 BET
3 Nickelodeon
d The CW

d Comedy Central

prime video
~—-

Amazon Prime Network

Prime Video

3 Freevee

3 Twitch CTV

3 Fire TV

1 Amazon Publisher
Direct APD

3 IMDb TV

/—\
hulu F@fsnap+
Hulu/Disney Network

Hulu
Disney+
0 A&E
a ABC
a CSl
1 Disney Channel
3 ESPN3
d ESPN
d FX
3 History Channel
3 Lifetime
3 Nat Geo Wild
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Warner Bros/Discovery Network

HBO (Formerly Max)

Discovery+
O TBS
O TNT
a TruTVvV
 CNN
a HGTV GO
0 Food Network
O Cartoon Network
1 Investigation Discovery
Q Frndly TV
& Adult Swim
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Network Exclusive CTV Ads

Deliver high-impact brand moments with top-tier
premium, platform-exclusive CTV inventory. Ideal for
hero placements and large-scale, brand-driven
campaigns that spark conversation.

e Run ads on top-tier Connected TV platforms with

inventory not available through standard /—\
@

programmatic buys ®

e |deal for delivering cinematic, full-screen creative |§NEP+
that captures attention and builds brand equity

e Appear alongside trusted content in brand-safe
environments, ensuring message alignment and o=, Hw

viewer trust Formerly “Max”
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YouTube TV

Blend digital precision with the reach of traditional
television through YouTube TV. Take advantage of
in-depth targeting and performance metrics while
driving new customer engagement.

e Ads appear alongside live and on-demand
content from top broadcast and cable networks
(ABC, ESPN, TNT, FOX, etc.)

e Great for aligning your brand with frusted,
high-quality programming like sports, news, and
prime-time shows

e Target audiences by geography, interests,
household data, or even intent signals

e YouTube TV viewers are often more attentive
than traditional cable audiences, especially
during live sports and breaking news

> YoulubeTV

© YouTubery

T Grey's Anatomy

Live + ABC « New episode
6:00 PM - 7:00 PM




